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by Stuart A. Kirk

s i m o v e s l o w ly f r o m n o v i c e t o e x p e r i e n c e d r i d e r , m y
understanding of the challenges and paradoxes of motorcycling matured, as did my
aware-ness of its temptations and dangers. I soon learned that one of the paradoxes of

motorcycling involved the effect of riding
gear. Although riding gear is integral to
motorcycling, I had to gradually learn that
with each piece of gear I put on I incrementally
left my familiar world and entered a new
environment. Paradoxically, the riding gear
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in a field wearing Mike’s old open face helmet,
I returned to the BMW motorcycle shop in
Pittsfield, Massachusetts, accompanied by
wife Carol Ann, to check out helmets. Since I
was resuming motor¬cycling after a twentyyear sabbatical, I knew it was necessary to
acquire the proper gear before the riding
season began. In my youth, when traveling to
campus on my Yamaha 80 I basically wore
only jeans, a cloth jacket, or shirt, and street

that appeared initially to inhibit my movement
and mute my senses ultimately opened up a
new world of movement and vivid sensation.
Aware of the importance of riding gear
after my reinvolvement with motorcycling in
the late winter of 1991, having planted my face
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shoes. However, on this return to riding, I promised my wife I would always wear protective gear.
I had been reading that helmets were the single most important piece of protection one
could buy. The last time I had worn a helmet was while playing high school football, when, as
quarterback and captain, I led the team on a record-shattering losing streak. A modern full face
helmet was quite different, as I dis¬covered in the BMW shop. I removed my glasses and tried
pulling a Shoei helmet straight down over the top of my balding head, anticipating that it would
never fit through the small opening—and, indeed, it was like squeezing my head into a pipe. Once
the helmet was on, my whole body felt unnaturally and severely confined, as if I were preparing
for a deep sea dive, missing only the weights around the waist and the lead boots. Without my
glasses, I stared blurry-eyed through the transparent face shield like a diver peering through an
ancient iron helmet into the murky depths. Suddenly sensing a shortage of oxygen, I felt I might
suffocate and I gasped for air. My heart raced. I broke into a cold sweat, the kind that precedes
fainting. My lifelong claustrophobia, usually harmless as long as I stayed out of submarines, caves,
and caskets, overwhelmed me. This onset of a panic attack was only partially subdued by my
fear of completely embar¬rassing myself in front of the shop’s owner and by the comedic field
day Carol Ann would have telling our friends about how her wannabe motorcyclist partner had

fainted while trying on a helmet.
At that moment I couldn’t imagine ever voluntarily wearing such an instrument of torture,
even for a few minutes. I wanted to get the helmet off fast, but not having mastered the subtle
technique for removing this device of torture, I had to beg calmly for help from the shop owner.
After taking a few minutes to restore my composure, in a feeble attempt not to appear as a
complete wimp I ordered a helmet, figuring I’d get used to it—with psychiatric help. As it turned
out, I didn’t need Prozac. Eventually I learned that the sensation of pulling on a helmet is part of
a necessary physical, mental, and emotional transformation that occurs when I get ready to ride
and that results in a splendid isolation allowing for intensified sensual experiences.
*Excerpt from “Splendid Isolation: Transformation through Riding Gear” in Stuart A. Kirk’s Revved!
Obsessions of a Midlife Motorcyclist (Corkscrew Publishing, 2016). Kirk is a member of LOE Riders
and lives in Santa Fe. His new book is available at corkscrewpublishing.com with a link to Amazon, at
Aerostich.com, and at the Sandia and Santa Fe BMW shops and at OCD Custom Cycles in their new
shop in Santa Fe. This story also appeared recently in the BMW-Owners News.
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CLOUDCROFT

CAMP & RIDE

by SandyBallard
The Camp & Ride to Cloudcroft was a great success! About 20 club members showed up for
the three day extravaganza, which is a new record for Camp & Ride participation since I have
been involved with it. The weather was great; nice and cool at 8700 ft. We had a few sprinkles
of desperately needed rain during the night when we were all snug in our tents but the daytime
weather was lovely. There were some forest fires in the area but no evidence of smoke at our
campground. Stage 2 fire restrictions meant that we could not have campfires to roast our
marshmallows, but we managed to have pretty spirited parties nonetheless.
About a half dozen riders met in Albuquerque on Friday morning and rode down together,
showing up at the campground around two in the afternoon. Everyone else trickled in at various
times, arriving from several different directions. On Saturday, folks went out and rode some of
the excellent roads in the Cloudcroft area. In my estimation, Highway 6563 from Cloudcroft to
Timberon is about the best motorcycle road in the state; no traffic, silky smooth tar-snake-free
pavement, and 40 mph twisties. Great road! The road to Weed was also outstanding. On Sunday
morning, folks packed up and returned to Albuquerque, some visiting additional Riding Challenge
Roads along the way (Apache Ski Area road, among others).
Feedback I got from folks was all positive, suggesting that we ought to do this again next year.
If anyone would like to support or dispute that idea, let your voice be heard!
If you missed this Camp & Ride, or came and would like to participate in more, join us August
18 at Datil Well Campground and/or September 22 at Wild and Scenic River near Questa.
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GENERAL CALENDAR INFO

SATURDAY, JULY 21

As always, while event information is posted
in the Shaft, there may be last minute changes,
which will be reflected on the Message
Board. If you cannot visit the Message Board,
the ride contact person can notify you of
changes. Please note all rides are at the
individual’s own discretion and risk. These are
destination rides so each person should “ride
their own ride” while meeting up with others
at the various destinations of the ride. Be
sure you’re aware of the route and bring your
own maps/GPS to assist you. Exchanging cell
phone numbers with other ride participants
is recommended. If you decide to drop out
of the ride at some point during the ride,
notifying at least one other ride participant of
your intention to drop out will help alleviate
unnecessary confusion or concern for your
whereabouts. All information will be posted
to the Calendar page.

They will have coffee and breakfast snacks
between 9-10:30 am for us to enjoy before
we go for a ride or whatever comes up.

ON ANY SUNDAY
Some gather for Sunday breakfast at Milly’s
on Jefferson just North of San Antonio. Meet
between 7:30 and 8:30 am.
SUNDAY, JULY 1

TRAVELING BREAKFAST

Starting at 9 am at Abuelita’s New Mexican
Restaurant, 621 S Camino Del Pueblo in
Bernalillo. See you there!
SATURDAY, JULY 7

SANDIA BMW COFFEE

They will have coffee and breakfast snacks
between 9-10:30 am for us to enjoy before
we go for a ride or whatever comes up.

SANTA FE BMW COFFEE

SATURDAY, AUGUST 4

CLUB BIRTHDAY PICNIC

We will be back at Oak Flats, check the
Message Board for the latest on when and
where.
SATURDAY-SUNDAY, AUGUST 18-19

CAMP & RIDE TO DATIL WELL
CAMPGROUND

Sandy & Amy Ballard, activities@loebmwr.org
Greetings Happy Camp&Riders!
We have reserved the group campsite at
the Datil Wells Campground. The campsite
has 6 sheltered picnic tables, loads of tent
pads and plenty of parking for lots and lots of
motorcycles. As with all Camp & Rides, this is
a self supported trip which means you need
to bring your own camping gear, cooking
equipment, food and libations. Water and
firewood are available at the site, so don’t
worry about that. The club is picking up the
$30 fee for the group campground, which
includes day use fees for everyone and their
bikes.
Some area attractions include the VLA just
east of Datil on US 60 and Pie Town which is
20 miles to the west (Yay Pie!). There is also
an easy, 3 mile hiking trail that leaves right
from the campground and offers some lovely
views of the Plains of San Augustin and the
VLA. Here is a link to the BLM website for the
Datil Well Campground: www.blm.gov/visit/
datil-well-recreation-area-campground
The Datil Well Group Campgroud
is located at gps coordinates 34.15116,

-107.85746. To get there turn south off of US
60 about a mile west of the town of Datil.
Travel about N mile on a very hard-packed
and well maintained gravel road, pass the
(Continued on page 5)

SMRI (ALBUQUERQUE) AND
ASMA (DEMING)
RACE/TRACK SCHEDULE

SMRI and Law Tigers are proud
to announce the schedule for our
2018 track days and the Law Tigers’
Sandia Motorcycle Roadracing
Championships. Events will be held the
third weekend of every month from
May through October with a total of
five track days and seven race days.
SMRI TRACK DAYS
July 21
September 15
August 18
October 20
SMRI RACE DAYS
July 22
September 16
August 19
October 21
Contact
smri@smri-racing.org, (800) 647-5028,
or http://www.smri-racing.org
ASMA TRACK DAYS
July 14-15
Oct 6, 14
August 4-5
Nov 3, 10
Sept 1, 8
ASMA RACE DAYS
Sept 1-2
Oct 6-7
Nov 10-11
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NOTE CONCERNING THE CALENDAR
You are strongly encouraged to check the
Message Board and the Calendar on the web
site before any event, to be apprised of any lastminute changes. You’ll also find impromptu
rides posted, reviews and opinions on club
activities as they happen.
July 2018
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COME CHECK OUT OUR NEW SHOWROOM
AND THE ALL NEW 2015 MODELS!!

Sandia BMW Motorcycles
6001 PAN AMERICAN WEST FWY NE
ALBUQUERQUE, NM 87109-3421
505-884-9137

(Continued from page 4)
entrance to the main part of the Datil Well
Campground and find the group site a short
distance down on the left.
If you would like to ride down as a group,
meet at the Smiths parking lot on the SE corner
of Tramway and Central (200 Tramway
Boulevard Southeast) at 8:45am Saturday
morning for a prompt 9am departure. We will
ride the route depicted above, which includes
a detour to Pie Town for some pie.
If you plan to come, please let us know
so we have some idea of how many folks to
expect. But if you decide to come at the last
minute, just show up, there is plenty of room
for everyone.
Hope you can join us!

FRIDAY-SUNDAY, SEPTEMBER 7-9

THE BAVARIAN MOUNTAIN
WEEKEND, SIPAPU

20

Check the Message Board to keep up on the
latest details.
SATURDAY-SUNDAY, SEPTEMBER 22-23

CAMP & RIDE TO RIO GRANDE
DEL NORTE NEAR QUESTA

We have reserved the group campsite at
La Junta Campground which is right out on
the point overlooking the junction of the Rio
Grande and Red Rivers (the view is stunning!).
To find the campground, go north a couple
of miles from the town of Questa, NM and
turn left toward the Monument when you see
the sign. Once in the park, keep going south
until you can go south no more and then you
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will be at the campground. If you would like to
ride up with a group, meet at the Phillips 66
Gas Station at 1660 Roy Avenue, just west of
Tramway and I-25. Meet Saturday morning at
8:45 for a prompt 9 am departure.

NATIONAL EVENTS
THURSDAY-SUNDAY, JUNE 28-JULY 1

SSR / SUMMER SOLSTICE I-BMW
RALLY, WESTON, VT

from Jerry “Pirate” Finley

On Rt 100 at the Colonial House Inn and
Motel. Reservations: Call 802-824-6286 ask
for Jeff or Kim and say you’re with the i-BMW
group. There can be a BBQ if we give notice,
Jeff does a mean pulled pork BBQ. Or if there
is interest he will come up with a dinner menu.
THURSDAY-SUNDAY, JULY 12-15

BMW MOA RALLY, DES MOINES, IA

from Jerry “Pirate” Finley
The winning site is exotic Des Moines, at the
Iowa State Fairgrounds. If you like to go to
events with massive crowds, old guys in tents,
and thousands of old BMW twins, there’s no
better place to be. Think of it as Daytona Bike
Week without the Harleys, the pretty women,
or the beach.
(Continued on page 6)
July 2018

The Legendary Shaft

�

END

1

2

3

4 5

6

7

8

�

LOE B MW R C ALE N DAR

(Continued from page 5)

THURSDAY-SATURDAY, JULY 19-21

THE BMW RA NATIONAL RALLY,
WELLSBORO, PA

Join us at the Tioga County Fairgrounds for
three days of camping, vendor shopping,
seminars and door prizes. Cool nights, great
riding, plenty of other lodging in the area
and many great roads to explore. You’ll be
less than 30 minutes away from the Grand
Canyon of Pennsylvania. Go to http://bmwra.
org/national-rally for details.

THURSDAY-SUNDAY, JULY 19-22

TOP O’ THE ROCKIES RALLY,
PAONIA, CO

The entire event takes place within the
beautifully maintained City Park of historic
Paonia, Colorado. Camp on the grass under
large shade trees and you will find all rally
activities, outdoors and indoors, just feet
away. Fill your days with world-class paved
or dual sport riding opportunities starting
in any direction from Paonia. Evenings are
comfortably cool and the beer garden in the
park is the perfect place to gather and meet
up with friends new and old. There are onsite food and entertainment and downtown
restaurants are a short 3-block walk away.
Rally fee $50 per person, walkup registration
is $60 per person.
SUNDAY, SEPTEMBER 23

MOTORADO CLASSIC
MOTORCYCLE SHOW, SANTA FE

by Marc Beyer, OCD Custom Cycles and
Auto Repair
At the same location as last year, La Tienda
in Eldorado at Santa Fe. The preparation
work has started! Check motorado.org for up
coming news and announcements. This year’s
theme, the Motorcycles of Italy!

FRIDAY-SATURDAY, SEPTEMBER 7-15

MOTORCYCLE IN SE ASIA

by John Vashon
I’m a member of the BMW Club of Northern
California. There’s a group of us heading to
Laos in September to ride a long section of
the Ho Chi Minh Trail.
This Ho Chi Minh Trail tour will be an
adventure! Ethnic Tarig and Katu villages,
river crossings, spectacular waterfalls, the
ancient Khmer Temple of Wat Phou, karst
caves, crossing the longest bamboo bridge in
Lao and of course, all the history of the Ho
Chi Minh Trail! This is an 8 day tour starting
in Vientiane, Lao. We’ll ride Honda CRF 250s
on a mix of sealed and graded roads about
150 KM a day. We’ll pass through several
karst valleys, Nakai Plateau, Champasak and
the Bolevens Plateau. Total cost including
motorcycle, guide, support vehicle, all
meals, accommodations and fuel, $1,700 per
person. If you questions please reply to me at
jevashon@gmail.com or call 925-698-6360.

BMW CONCEPT 9CENTO

THURSDAY-SUNDAY, SEPTEMBER 13-16

I-BMW DEALS GAP RALLY,
MAGGIE VALLEY, NC

from Jerry “Pirate” Finley
At the Creekside Lodge. Reservations 800621-1260. Maggie Valley Creekside Lodge
2716 Soco Road Maggie Valley, NC 28751. We
have blocked 16 rooms so call and make your
reservations! Discount reservations are good
until August 13th. Cancellation is good with a
weeks notice, anything less than a week, they
charge you for a night. The hotel has some
other restrictions that will be passed along at
the time you make your reservations (no pets,
charges for stealing TV remotes, no smoking
in rooms, etc.) There are a few secluded areas
to smoke, if you know what I mean.

The concept 9cento combines emotion and
performance with an adventurous spirit,
agility and riding fun to create the ideal sports
touring bike. “It doesn’t always have to be
about ‘bolder, bigger, brighter’ nowadays: this
concept bike focuses on achieving a sense
of balance,” says Edgar Heinrich, Head of
Design. “We’ve created a bike that combines
the appropriate power with reliable sports
touring properties and above all lots of riding
fun… It brings together the best of the sports,
adventure and touring segments to produce
an exciting concept – in a class which has not
seen this kind of model from BMW before.
The BMW Motorrad Concept 9cento is our
interpretation of a modern all-rounder for the
new mid-range segment.”
With its compact silhouette, the 9cento
conveys agility and lightness at first sight.
The basic sporty configuration with lots of
volume near the front wheel and a short high
rear promises riding fun and agile handling.
The hovering side panel in Pure Metal Silver is
typical of the Adventure Sport segment and
is highly recognisable.
The suspension is designed to be ideal
for touring. A long spring travel ensures ride
comfort and gives the bike a sense of lightfootedness. The ergonomic controls and
relatively low, upright seating position are
contribute to perfect riding fun over long
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distances.
The frame triangle of the BMW Motorrad
Concept 9cento is reinforced with CFRP fleece:
it not only reduces the bike’s overall weight but
also links the three-dimensional design of the
front trim to the aluminium rear carrier.
One highlight is the innovative storage
space concept comprising a clip-on case
element. The double case not only offers
storage space, it also extends the seating
area for the passenger. It is hooked into
the rear carrier from above, and there is a
powerful electromagnet that attaches the
element securely to the lower section of the
rear carrier.
The narrow front silhouette deliberately
echoes features drawn from the Adventure
Sport segment. Each of the headlight
elements has an iconic LED daytime riding
light in the lower section with a flat, dynamic
U shape, while two compact LED lenses on
each side provide the low and high beam.
The rear lights are two LED elements
integrated underneath the seat. This means
they fit perfectly in the narrow, well-defined
rear silhouette.
The BMW Motorrad Concept 9cento
has the potential to expand today’s notion
of a modern sports touring bike by adding
smart functionality. Practical properties are
interpreted in an emotional design, though
without neglecting agility and riding fun.
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LOE B MW R CLU B I N FO
O FFICE R S
INFORMATION
Info@LOEBMWR.org
LOE BMW R general inquiries
PRESIDENT
Rod Getting
President@LOEBMWR.org
VICE PRESIDENT
Jon Helm
VicePresident@loebmwr.org
MEMBERSHIP SERVICES
Lynn Coburn
Membership@loebmwr.org
MEMBERSHIP RECORDS
Bede Crawford
MembershipRecords@loebmwr.org
COMMUNICATIONS
RJ Mirabal
Communications@loebmwr.org
ACTIVITIES CZAR
Sandy Ballard
Activities@loebmwr.org

RALLY CHAIR
RJ Mirabal
rallychair@loebmwr.org
TREASURER
Jan S.
Treasurer@loebmwr.org

JOI N TH E LO E B MW R

S U B M IT TO TH E S HAF T

Yearly dues are $35. Dues are payable
on January 1. Nonpaying members will be
rendered inactive on March 1st. For more
information or to pay:

Send in your stories, opinions, pictures,
gripes…we publish anything! Send your
contributions to:

Land of Enchantment BMW Riders
PO Box 92095
Albuquerque, NM
87199-2095

SECRETARY
Amy Ballard
Secretary@loebmwr.org
NEWSLETTER
David Wilson
Newsletter@loebmwr.org

www.loebmwr.org

WEBMASTER
Terry Rowley
Webmaster@loebmwr.org

BENEFITS OF BECOMING A MEMBER
• 10% discount at Sandia/Santa Fe BMW for
BMW items
• 10% discount off entire ticket at OCD
Custom Cycles & Repair in Santa Fe
• Annual winter Progressive Breakfast
• Club birthday picnic
• Christmas party
• Rides
• Camaraderie

or contact membership@loebmwr.org

MEMBER AT LARGE
Daniel Schrodt
Member2@loebmwr.org
PAST PRESIDENT
David Hudson
Past President@loebmwr.org

SHAFT ADVERTISING RATES
$225/yr. – K page
$150/yr. – N page
$100/yr. – Business Card Size

BMW Riders Club
Land of Enchantment

David Wilson
727-2 Cedar Hill La NE
Albuquerque, NM 87122
505-328-6163
david@davidwilsondesign.us
Computer files are easiest for me, or you can
fax it, or scribble on a piece of paper and mail
it. I don’t care! And don’t forget lots and lots
of pictures.
All stories © by the individual authors, used
by permission.
Newsletter design and production by

david@david wilson design.us
www. david wilson design.us

10% off BMW parts and labor!

Must present current LOEBMWR Club membership card at time of service.
Marc Beyer, Master Technician - Specializing in BMW Motorcycles,

Vintage, and Racing. Mercedes-Benz Expert.

505-428-0646
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LOE B MW R N E WS
NEW MEMBERS

Welcome to our new club members! Say hi
to Jay N. (BadToTheBown) and check out
his bio at loebmwr.org/forum/viewtopic.
php?f=18&t=5073. We look forward to seeing
you at some of our club shindigs, and in some
far-off places riding your motorcycles.

BMW’S NOT SO WOES, PART 2

Read the whole (very long and detailed) story at
http://moto-emag.com/bmw.htm
6. LONG WAY ROUND - 2004
Every manufacturer dreams of their machines
being featured in a viral TV series like “Long
Way Round.” Boorman and MacGregor
famously first went to KTM, before jumping
on two BMW R1150GS Adventure bikes and
help change the perception of BMWs forever
and expand the cult of the GS the same time.
When you have two cool guys riding your bikes
around the world for a hit TV series while
beating the hell out of them, dropping them
a hundred times, even getting rear-ended
by a car yet keep going – you’ve got yourself
not just a bike company but a religious cult.
Needless to say BMW got very lucky with
Long Way Round’s run-away success. It was a
historical milestone for BMW.
7. BMW REVAMPS & RESTYLES - 2004
With the help of chief designer David Robb,
BMW decided to stop playing the underdog
and match their car division in creating some
of the most powerful and sought after vehicles
in the world. In 2004, lightness, high tech and
high performance became the key words. BMW
became the leader in motorcycle technology.
They were not only first with ABS, but also
with a quick shifter, electronic suspension
adjustment, tire pressure monitoring, heated
grips, advanced cruise control, and more.

8. HISTORIC MOTO AD CAMPAIGN
There are some old memorable ad campaigns
such as the Norton Girl, or Honda’s Nicest
People, but none come close to the tag lines
that BMW motorcycles US created to go with
the new attitude at BMW.
Some of the brilliant taglines that totally
got in people’s faces and forced them to
notice BMW bikes were:
“But officer I was only in 3rd gear.”
“I never knew BMW made cars until I passed
one.”
“You don’t need a hibachi to cook Japanese.”
“It’s even uglier as it passes you.”
“The most powerful naked bike ever.”

is their millions strong community. People
don’t buy into H-D’s brand so much as they
do into their image and community. A vibrant
community is one of the best ways to win the
hearts and minds of new customers. BMW
US understood the importance of building a
new community for the owners of the new
generation of BMW bikes; they planned to call
it XPLOR. However, thinking about building a
community, actually building one and making
it a major hit are 3 totally different challenges.
They sat on this idea for a couple of years.
Today the community format is available,
it’s called Social Media and it’s free. Back then
everything had to be created from scratch, so
just building it was an expensive undertaking.
Also a community belonging to a major brand
carried a lot of risk. There was no guarantee
for its success, and there was a chance of
brand backlash if not executed well.
In 2004, I launched an online community
devoted exclusively to the brand new K1200S
being released in the US that following year.
BMW-K and Super Bikes became the largest
privately owned BMW sport community
on the web. It also promoted performance
and racing customizations instead of just
comfort. Before this community the focus
of BMW discussion was how to make them
even more touring. My forum was about
performance, exactly the message of the new
BMW mindset. With the rapid popularity
of my forum and columns in BMW ON
magazine, BMW approached me to help get
their XPLOR community going. That’s how
my 10-year career as a marketing consultant
to BMW started.
The BMW XPLOR community was finally
launched, and became popular. But the user
interface created by the ad agency was
cumbersome. After a year or so, I took over
the community and redesigned it from the

9. BMW AT THE FLAT TRACK?
In the effort to expose BMW motorcycles
to a whole new audience, even the flat track
crowd, was a collaboration with Ron Wood,
one of the most famous flat track race
bike designers. BMW created a gorgeous
prototype that got a 4-page spread in Cycle
World and raced at a few events.
10. CELEBRITIES ON BMWS
In 2003 began a series of interviews with
celebs who rode bikes and liked BMWs. First
was Jay Leno, who even at that time had a
large compound in Burbank, today known as
Big Dog Garage. But in 2003 his garages were
a public secret. At that time Jay had no BMW
bikes in his collection. I interviewed him after
he had gotten a new K bike. In the interview he
said there is automotive standards, and then
there is airplane standards, and the K1200RS
is made with airplane quality standards. You
can’t put a price on that type of endorsement.
11. BMW XPLOR COMMUNITY - WAY
BEFORE SOCIAL MEDIA
It’s no secret that the key to Harley’s success

12. CONNECTING TO THE ARMED FORCES
We also made a point of reaching out to our
armed forces and all uniformed officers with
special demo rides and incentives.
13. GREAT PRESS TEAM
BMW US press team was really great at that
time. Riders care more about what their peers
think than a major moto publication, and
that’s the power of influencers. Even at that
time the BMW US press team understood
the power of online bloggers and influencers.
At a time when early bloggers couldn’t
get invited to press events or access to press
bikes, BMW worked closely with many of
them. If they felt that you were writing about
their bike they would let you keep the bike for
a while (sometimes a long while).
Compare that to brands that would only let
you keep a bike for a few days and cover the
bike’s insurance. The reviewers were doing
the work and getting the brand exposure, and
were penalized instead of supported. BMW
at that time never did any of that nonsense.
BMW bikes had such low brand awareness
that while riding my K bike I was frequently
asked, “BMW makes motorcycles?” Or, “How
come the cylinders aren’t sticking out?” It was
fun blowing by squids and seeing their reaction.
A clear sign of our success for me came in
2009, when I got off my K1300S in Manhattan.
A Japanese sportbike rider said: “Damn, that’s
a fast bike.” I said to myself, “Oh sh*t, it’s all
over, the secret society is no more.” By the
time the S1000RR was pre-launched in 2009,
thanks to all of our efforts, the US market was
primed and ready for BMW.
Stay tuned for Part 3 in the next issue!
July 2018

The Legendary Shaft

�

ground up. The XPLOR community was a big
hit and we had close to 30,000 active users.
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